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Abstract

This study investigated the influence of media and information literacy on women's economic
sustainability in lle-Ife, Nigeria. Using a descriptive survey design, data were collected from 250 women
in informal economic activities, such as artisans and traders, across five major marketplaces. A
structured questionnaire, with a high reliability score (Cronbach's alpha = 0.82), measured literacy
levels and their economic impact. Analysis using frequencies and percentages revealed high levels of
both literacies, with 84-88% of respondents demonstrating strong skills in critical evaluation, digital
communication, and information sourcing. The findings show that media literacy significantly boosts
economic empowerment by improving informed decision-making, marketing effectiveness, online content
creation, and fraud prevention. Similarly, information literacy enhances the ability to identify market
trends, increases financial confidence, improves access to training resources, and supports informed
financial decisions. The study concludes that integrating these literacies into women'’s empowerment
initiatives is crucial for enhancing economic sustainability, household welfare, and community
development in informal economies, emphasizing the need for targeted interventions like digital

marketing and financial information management programs to address existing gaps.
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Introduction

The rise of digital technologies and knowledge-driven systems has made information
literacy a crucial skill in today's world. The Association of College and Research
Libraries (ACRL, 2000) defines information literacy as the ability to recognize when
information is needed and to effectively locate, evaluate, and use it. It's more than just
a technical skill; it's a cornerstone of critical thinking, problem-solving, and lifelong
learning (Filiztekin, 2025). In economic, social, and political spheres, individuals
interact with information that's heavily influenced by their social contexts, networks,
and lived experiences.

For women in developing regions, especially those in the informal economy,
information literacy is often acquired through practical engagement rather than formal
education. Studies show that women with higher levels of information literacy are more
likely to embrace innovation and diversify their income-generating activities (Yang et
al., 2023). In Nigeria, for example, many women participate in informal trade, artisanal
work, and small-scale entrepreneurship. Improving their access to information and
digital tools enhances their ability to engage in entrepreneurial ventures, access new
markets, and participate in financial systems (UNESCO, 2015). However, a significant
digital divide remains a critical barrier, requiring targeted interventions to address both
technological and informational aspects of empowerment (Uzun, 2023).
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Media literacy is the critical assessment, analysis, evaluation, and production of media
in various forms (Potter, 2023). According to scholars like Renee Hobbs and David
Buckingham (Ma & Angkustsiri, 2023), it involves understanding that all media
messages are constructed, often with specific economic, political, or ideological
interests. It is essential for informed participation in society, enabling individuals to
interpret content, identify bias, detect misinformation, and understand the motives of
media producers (Thevenin, 2022). It also helps consumers critically evaluate
advertising and marketing strategies, leading to more informed purchasing decisions
(Singh & Saluja, 2022). In the digital economy, where businesses increasingly rely on
social media, media literacy enhances employability in media-related sectors and
fosters public scrutiny of corporate and government economic activities (Buckingham
& Sefton-Green, 2018).

This study is grounded in the Human Capital Theory, which posits that individuals and
societies benefit economically from investments in education, skills development, and
training (Becker, 1964). In this context, human capital encompasses the knowledge,
competencies, and attributes that make individuals productive and contribute to
economic growth. In informal economies like that of Ile-Ife, media and information
literacies can be viewed as forms of human capital that improve women’s ability to
make informed decisions, engage with digital markets, and adapt to socio-economic
changes. Therefore, equipping women with these literacies enhances not only their
individual economic agency but also community-level development outcomes.

Economic sustainability is a crucial aspect of women's empowerment, particularly in
informal economies where structural constraints limit access to stable income and
resources (Rachmadini & Damayanti, 2023). Elouaourti and Ibourk (2024) define it as
the ability to maintain steady income, make informed financial decisions, and ensure
long-term financial security. Women in developing countries like Nigeria face systemic
barriers such as a lack of access to credit, limited financial education, and restricted
information flow (Dewar & Watson, 2018). These constraints reduce their earning
potential and ability to make strategic long-term decisions.

Improved information access and literacy can help women manage risks, explore new
opportunities, and allocate resources effectively (Aguboshim, Obiokafor & Nwokedi,
2022). Case studies from Nigeria show that women with access to community-based
financial education and mobile phones report improved earnings and greater control
over their finances (Okunlola et al. 2020). However, many women in Nigeria's informal
sector remain excluded from systems that could support their financial independence
(Ajongolo, 2024). Integrated strategies that combine financial access with capacity-
building and localized education programs are needed to address the financial and
informational gaps women face (Ayuba & Samaila, 2022).

Information literacy is vital for sustainable livelihoods, enabling individuals to gather
and apply information to improve their financial strategies (Murugappan & Jeyshankar,
2023). In Nigeria, training in basic information search and evaluation skills has been
shown to improve decision-making, customer engagement, and business performance
(Omobola and Olomukoro, 2015; Obisesan & Olayide, 2020). In places like Ile-Ife,
women often rely on informal networks, which have limited reach and accuracy
(Olaposi, 2021). The digital divide is not just technological but informational, leading
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to the underutilization of tools like mobile banking and online marketplaces among
informal women entrepreneurs (Muryani & Hatiku, 2017).

Beyond its educational and social value, media literacy has significant implications for
economic sustainability (Taibi et al., 2023). It promotes informed economic
participation, prevents wasteful consumption, and supports businesses that adopt
sustainable practices. It also protects consumers from manipulative marketing and
"greenwashing," strengthening the circular economy (Pham & Barretta, 2024). Media
literacy supports sustainable participation in the digital economy by enabling
individuals to leverage digital platforms for entrepreneurship, remote work, and
innovation (Blomkwist, 2024).

While existing studies (Nyando & Nkanda, 2023) have linked literacy to empowerment,
few have empirically explored the combined effect of information and media literacies
on women’s economic sustainability in Nigerian informal economies (Sahu & Behera,
2025). This study aims to fill that gap.

Study Objectives and Research Questions

The specific objectives of this study are to:

1. Determine the level of media literacy among women in Ile-Ife.

ii. Determine the level of information literacy among women in Ile-Ife.

11i. Investigate how media literacy influences women's economic sustainability.

1v. Investigate how information literacy influences women's economic
sustainability.

Based on these objectives, the study addresses the following research questions:

1. What is the level of media literacy among women in Ile-Ife?

ii. What is the level of information literacy among women in Ile-Ife?

1il. How does media literacy influence women’s economic sustainability?

1v. How does information literacy influence women’s economic sustainability?
Methodology

This study employed a descriptive survey design to investigate the relationship between
information and media literacy and economic sustainability among women in Ile-Ife.
Data were collected from 250 adult women (18 years and above) who were artisans and
traders in the Ife Central Local Government Area, Ile-Ife, Osun State, Nigeria. Using a
convenience sampling technique, participants were selected from five major
marketplaces: Mayfair, Oke-Ola, Modomo, Lagere, and New Market. This approach
was chosen to ensure a wide range of relevant perspectives. A questionnaire was used
to gather numerical data on literacy levels and economic sustainability indicators. The
research instrument, titled the Media and Information Literacy Questionnaire (MILQ),
was divided into four sections to comprehensively measure the effects of the two
literacies on economic sustainability. It used a four-point Likert scale ranging from 1
(Strongly Disagree) to 4 (Strongly Agree) to measure participants' perceptions. The
MILQ was validated by experts in adult education and demonstrated high reliability,
with a Cronbach’s alpha coefficient of 0.82. All participants provided informed consent
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and were assured that their participation was voluntary and confidential. The
quantitative data were then analyzed using descriptive statistics, specifically
frequencies and percentage distributions.

Results

Regarding employment as shown in Table 1, 120 respondents (48%) are self-employed,
70 respondents (28%) are formally employed, 30 respondents (12%) are unemployed,
and 20 respondents (8%) are students. The high percentage of self-employed women
reflects the dominance of informal economic activities such as fashion designing,
hairdressing, make-up artistry, P.O.S. services, and market trading. This underscores
the importance of media and information literacy in improving their business practices
and economic outcomes.

Table 1: Distribution according to their employment status

Employment Status Frequency Percentage

Self employed 120 48

Employed 70 28

Unemployed 30 12

Students 20 8

Total 250 100

Levels of Media Literacy

Table 2: Response to Media Literacy Level

S/N ITEMS SA A D SD

1. I can identify whether news might be 130 85 20 15
biased or misleading. (52%) (B4%) (8%) (6%)

2. I can compare information from different 135 80 20 15
sources (e.g., radio, television, social (54%) (32%) (8%) (6%)
media) to check if it's accurate.

3. I feel confident using my mobile phone to 140 75 25 10
find information and share it with others.  (56%) (30%) (10%) (4%)

4. I can recognize when advertisements or 135 80 20 15
social media posts are trying to influence (54%) (32%  (8%) (6%)
my opinions or buying decisions.

5. I can create and share content (e.g., posts, 150 70 20 10
photos, videos) on social media platforms. (60%) (28%) (8%) (4%)

6. [ understand how media representation can 140 75 20 15
affect perceptions of gender roles in (56%) (30%) (8% (6%)
society.

7. I can identify the target audience for 130 85 25 10
different media messages or (52%) (34%) (10%) (4%)
advertisements.

8. I am aware of how my personal data might 145 70 20 15
be used when I engage with media (58%) (28%) (8%) (6%)

platforms.
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The analysis in Table 2 revealed that 86% of the respondents indicated a high level of
media literacy across various indicators, including identifying biased news, comparing
information from multiple sources, being confident in digital communication,
manipulative advertisements or social media posts, understanding gender portrayals,
analysing marketing content, and being aware of online data privacy. However, 14%
consistently lack these skills, indicating a vulnerable minority in need of targeted
support or education. Active media engagement is high, with 88% creating and sharing
social media content for online business promotion.

Levels of Information Literacy

Table 3: Response to Information Literacy Level
S/N ITEMS SA A D SD
1. I know how to use search engines or ask the 135 75 25 15

right people to find information about local (54%) (30%) (10%) (6%)
business opportunities.

2. I can tell the difference between reliable and 140 80 20 10
unreliable sources of information about (56%) (32%) (8%) (4%)
health or financial matters.

3. Iunderstand the importance of protecting my 150 70 20 10
personal information when using the internet  (60%  (28%) (8%)  (4%)
or mobile banking.

4. I can find and use information to solve 130 85 25 10
problems related to my job or business. (52%) (34%) (10%) (4%)

5. I know how to access government resources 145 70 20 15
or services online or through community (58%) (28%) (8%) (6%)
centers.

6. I can evaluate the credibility of health 135 75 25 15
information found online or shared through (54%) (30%) (10%) (6%)
WhatsApp.

7. I understand how to use keywords to 140 80 20 10
improve my search results when looking for (56%) (32%) (8%) (4%)

information.
8. I can identify and avoid common internet 130 85 25 10
scams or fraudulent information. (52%) (34%) (10%) (4%)

The respondents showed high levels of information literacy as indicated in Table 3,
with 84% knowing how to source business information, 80% evaluating information
credibility, and 88% understanding digital security. They also have strong problem-
solving skills, but face challenges in practical application. Access to public resources is
also high, but 14% is excluded. Health information assessment skills are moderately
high; however, 16% risk of misinformation. Search optimisation skills are evident, and
cybersecurity awareness is high, but 14% remain vulnerable.
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Contributions of Media Literacy to Women’s Economic Empowerment

Table 4: Response to media literacy contributes to women's economic
empowerment

S/N ITEMS SA A D SD

1. My ability to critically analyze media 130 85 25 10

messages has helped me make more (52%) (34%) (10%) (4%)
informed decisions about investments or
purchases for my business.

2. Understanding how to use social media 145 70 20 15
platforms has allowed me to market my (58%) (28%) (8%) (6%)
products or services more effectively.

3. My ability to create and share content 135 75 25 15
online has opened up new economic (54%) (30%) (10%) (6%)
opportunities for me.

4. Recognizing bias in media has helped me 140 80 20 10
avoid fraudulent schemes or bad business (56%) (32%) (8%) (4%)
opportunities.

The findings in Table 4 shows that media literacy significantly impacts women's
economic empowerment. 86% of women believe critically analysing media messages
helps them make better investment decisions, while 86% understand social media
marketing effectively. Online content creation has opened new income streams, but
16% are not actively engaging. Fraud prevention skills are strong, with 88%
recognising media bias to avoid scams and bad business deals.

Contributions of Information Literacy to Women’s Economic Empowerment

Table S: Response to information literacy contributes to women's economic
empowerment
S/N ITEMS SA A D SD

l. My ability to find and evaluate information 150 70 20 10
from various sources has helped me identify (60%) (28% (8%) (4%)
new market trends or business opportunities.

2. Understanding how to protect my personal 130 85 25 10
and financial information online has made (52%) (34%) (10%) (4%)
me more confident in using digital financial
services.

3. My skills in finding and using information 145 70 20 15
have allowed me to access training or (58%) (28%) (8%) (6%)
educational resources that have improved
my economic situation.

4. Being able to critically evaluate online 135 75 25 15
information has helped me make better (54% (30%) (10%) (6%)
decisions about loans, investments, or
financial management.

The findings in Table 5 shows that information literacy significantly improves women's
economic empowerment in Ile-Ife. 88% of women identify market trends and business
opportunities through evaluating information, while 12% lack such skills. Financial
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security and confidence are boosted by understanding how to protect personal and
financial information online. Access to training and resources is improved by 86%, but
14% lack this capacity. Critically evaluating online information improves financial
management decisions, while 16% still face poor decisions.

Discussion of Findings

This study reveals a high level of media and information literacy (MIL) among women
in Ile-Ife, which significantly contributes to their economic empowerment. A strong
majority of respondents, with SA + A scores consistently ranging from 84% to 88%
across all sections, demonstrate strong competencies in critical evaluation, digital
communication, financial decision-making, and adaptability to economic changes.
However, a minority (12—-16%) showed lower competence, highlighting specific areas
for targeted intervention.

The high levels of media literacy, particularly the ability to critically evaluate biased or
misleading news (86%) and recognize manipulative advertisements (86%), indicate that
most women possess strong consumer awareness. This finding aligns with Obisesan
and Olayide (2020), who reported that Nigerian women entrepreneurs effectively use
media platforms to make informed business decisions and avoid fraudulent schemes.
Furthermore, the ability to create and share social media content (88%) mirrors findings
by Al Matroushi et al. (2021), who argued that media engagement fosters
entrepreneurship and expands market access among women in developing economies.
However, the 12% with limited content creation skills echoes Balogun (2024), who
noted that digital marketing remains underutilized by women traders due to technical
barriers and a lack of training. The study found that media literacy significantly
enhanced informed decision-making (86%), marketing effectiveness (86%), and fraud
prevention (88%). This supports Olayinka, Sharma, and Taneja (2025), who asserted
that social media marketing increases women’s income and widens customer reach.
The ability to detect fraudulent schemes also resonates with Hope Culver (2023), which
stressed the role of media literacy in protecting vulnerable groups from online scams.
The 14% of women who underutilize social media platforms indicate a need for
structured digital marketing training, as recommended by Tsokota et al. (2025).

Respondents demonstrated strong information literacy, particularly in evaluating
reliable sources (88%) and protecting personal data (88%). This corroborates
Olomukoro and Adelore (2015), who found that information literacy improves
business-related decision-making among market women. The ability to identify market
trends and use search optimization techniques (88%) aligns with UNESCO (2015),
which emphasized that information literacy directly correlates with women’s access to
entrepreneurial opportunities. However, the 12-16% who lack effective search
optimization and health information evaluation skills echo Oseji (2025), who identified
gaps in critical thinking and digital literacy among rural Nigerian women.

Information literacy improved women'’s ability to identify new market trends (88%),
access training resources (86%), and make better financial decisions (84%). This is
consistent with Olomukoro and Adelore (2015), who reported that information literacy
skills enhance women’s capacity to diversify income sources. The confidence in using
digital financial services also supports Jose and Ghosh (2024), who noted that financial
literacy, underpinned by information literacy, increases trust in mobile banking and
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digital transactions. However, the 14—-16% who remain hesitant to use financial services
due to privacy concerns highlight a need for more focused financial information literacy
training.

These findings reinforce Becker's (1964) Human Capital Theory, which asserts that
investment in individuals' knowledge and skills leads to improved productivity and
economic returns. The high levels of MIL demonstrated by respondents translate into
economic behaviors such as effective marketing, fraud detection, and digital content
creation that improve personal income and long-term financial stability. These literacies
thus serve as strategic assets that enhance women's value within the informal economy.
Moreover, the ability to evaluate information critically and use digital tools effectively
positions these women to adapt to a changing economic environment, which is a central
tenet of human capital development.

Conclusion

The study concludes that media and information literacy play a significant role in
economically empowering women in Ile-Ife. Enhanced literacy skills contribute to
better financial management, improved decision-making, and the ability to identify and
leverage business opportunities. These skills also increase women's confidence in
participating in local economic activities and safeguard personal and financial
information, thereby encouraging safe engagement with digital financial services.
Overall, fostering these literacy skills can notably improve the economic prospects and
empowerment of women in Ile-Ife, contributing to broader social and economic
development.

The study's limitations include its limited generalizability to other regions, potential
response bias due to self-reported questionnaires, and its focus on women in informal
economic activities, excluding other occupational categories. Future research should;
Broaden its geographic scope, use mixed methods for deeper insights, examine the
long-term impacts of MIL on women’s economic sustainability and include diverse
occupational groups to capture varied socioeconomic experiences.

Recommendations

To enhance women's economic empowerment through media and information literacy,
this study recommends:

Community-based training programs.

Integration of MIL into adult education.

Practical digital marketing workshops.

Peer-to-peer learning networks.

Improved access to digital tools and the internet.

Partnerships with financial institutions for digital finance and security training.
Longitudinal research to track long-term impacts on income and business
sustainability.

Nk W=
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